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• 185 Branch offices in 123 ( 96%) districts
• 1 Country office (NGO) and 1 Head office (Bank)
• 8 Regional offices
• 2 Training  resource centers
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Our Programs 

Microfinance: 
• We provide loans with a 

combination of additional 

services such as 

livelihood and financial 

literacy training. 

• Reach: 230,000 clients 

ELA: 
• Our model combines safe-

spaces with innovative 

livelihood and skills training 

for adolescent girls. 

• Reach: Operating 1,331 

clubs with 55,127 members

Agriculture:
• Training on good agronomic 

practices through our 

community promoters, and 

provide access to information

• Reach: 45,000 farmers in 

host and refugee 

communities 



Our Programs 

• Education: We give 

opportunities to 5500 

academically talented but 

economically marginalized 

youths through facilitating 

their access to quality 

secondary education. 

• Emergency 

Response: We 

currently pilot a model for 

developing local 

emergency preparedness 

and response capacities.

• UPG: We use an integrated 

approach consisting of asset 

transfers, technical skills 

training & personalized 

health care support to reach 

the ultra poor. 

• Reach: 1650 youths.



Responsible Inclusive Finance for Refugees and Hosts

Our  aim is…

‘to increase economic self-reliance and financial resilience of 

vulnerable youth and women in refugee settlements and host 

communities in Kiryandongo and West Nile’

Social Objective: To create self-employment opportunities and harness the

entrepreneurial spirit of vulnerable youth and women in refugee settlement and host

communities in Kiryandongo and West Nile region.

Activity 1: Health education through the community health promoters. (You can only achieve

financial inclusion with healthy people. Our community health promoters are attached to ELA

groups and women groups and Ultra Poor program groups

Activity 2: Financial and digital finance literacy delivered to our existing and potential

customers through their groups or on individual basis. Target recipients include; Women groups,

ELA youth, individuals in the Small Entreprise Program and VSLA members (UPG graduates)

Activity 3: Access to responsible inclusive and convenient finance i.e. affordable money

transfers, savings and credit products customized to our price sensitive BOP customers i.e.

(Refugees). Digital Finance work streams in progress include; Mobile banking and the Digital

Field Application in 2020, Agency banking in 2021.



Thank you


